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Logo
The design of the logo reflects the characteristics of our firm—the rounded edges are human and approachable, while 
the hard corners denote strength and assertiveness. 

The logo consists of two parts—the Hex G and the Goodwin Wordmark. Whenever possible, these two components 
should not be used separately, though there may be a few exceptions made depending on the use-case.

Hex G

Wordmark



G

Logo: Stacked
The stacked lockup is the primary version of the Goodwin logo.

All logos can be used on solid color fields as well as over simple imagery.

Color Versions
This color logo is to be used in the majority  
of cases. There are two color versions of  
the lockup, one for light backgrounds and  
one for dark.

Black + White Versions
Similarly, the system includes black and white 
versions of the lockup designed for light and  
dark backgrounds.
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Logo: Horizontal
This version may be used in executions that are better suited for a horizontal version of the logo.

All logos can be used on solid color fields as well as over simple imagery.

Color Versions
This color logo is to be used in the majority  
of cases. There are two color versions of  
the lockup, one for light backgrounds and  
one for dark.

Black + White Versions
Similarly, the system includes black and white 
versions of the lockup designed for light and  
dark backgrounds.
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Logo: Clearance Area
The top and bottom clearance areas are equal to the height of the G in the wordmark. 

The left and right side clearance areas are equal to the width of the G in the wordmark.
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Logo: Minimum Size
The logo should not be used at smaller sizes than the minimum sizes noted below.

.75" 1.25"
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GOODWIN

Logo: Don’ts
The logo should not be altered in any way. Here are a few examples of things not to do when using the logo.  
These rules apply to both, the stacked and horizontal versions of our logo.

Do not alter the color 
of the logo

Do not rotate the logo Do not place the logo on backgrounds with not 
enough contrast

Do not place the logo over image areas that are 
too busy or do not have enough contrast

Do not use the 
light logo on a  
light background

Do not use the  
dark logo on a  
dark background

Do not reposition or 
alter the scale of  
the logo elements

Do not typeset  
the wordmark in a  
different font 

Do not stretch or skew 
the logo in any way

Do not rearrange the 
logo components

Do not place a  
drop shadow  
behind the logo


